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BRAND



Creating Confidence Through Distinction 

In 1981 Karen Millen invested £100 in one thousand metres of 
white cotton and began crafting sleek white shirts for her friends. 

Today, they are a well established premium brand dedicated to 
high quality, flattering fit and scrupulous attention to design detail. 

Inspired by couture, Karen Millen’s mission is to create striking 
style-led pieces that resonate with women of all ages, united by 
their style attitude.
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K E Y  P R O D U C T S
B R A N D

CATEGORY PRICE ASP

Coats

Jackets

Leather 

Trousers

Jeans

Skirts

Shirts

T-Shirts

Dress

Knitwear

Footwear

Bags

Purses

£235 - £1400

£140 - £199

£350 - £999

£99 - £550

£75 - £140

£99 - £399

£99 - £145

£40 - £99

£130 - £450

£85 - £250

£110 - £375

£75 - £299

£40 - £65

£330

£215

£455

£160

£105

£135

£120

£65

£200

£115

£175

£85

£60

Karen Millen appeals and caters to a broad 
demographic of women due to their diverse product mix.

P O L I S H E D  S TA P L E S  T H AT  
F I T  I N T O  E V E R Y  M O M E N T



B R A N D  P O S I T I O N I N G
B R A N D

Feminine  
Floaty

£££

£

Showy  
with Humour

Buttoned  
Up Smart

Fashion  
Beyond Fit

Polished and  
Feminine



B R A N D  P R E S E N C E
B R A N D

UK 
Branches: 36 
Concessions: 42 
Outlets: 4 
Franchises: 1 
Digital sites: 6 

EUROPE 
Branches: 12 
Concessions: 65 
Outlets: 4 
Franchises: 38 
Digital sites: 10 

US & CANADA 
Branches: 7 
Concessions: 25 
Outlets: 2 
Digital sites: 3 

AUSTRALASIA 
Branches: 8 
Concessions: 8 
Outlets: 1 
Digital sites: 2 

RUSSIA 
Franchises: 21 

FAR EAST 
Franchises: 40 

MIDDLE EAST 
Franchises: 35 

OTHER 
Franchises: 27  

Global business trading across 6 
continents, 58 countries and 397 stores



#WOMENWHOCAN 

• Karen Millen is a brand with a unique legacy of strong women, from 
founder Karen Millen to CEO Beth Butterwick and Creative Design 
Director Tracey Stainer. Through #WOMENWHOCAN KM will work 
with like-minded women of influence, charity and media partners to help 
spread the positive message across a multitude of outlets. From store 
events, social channels, podcasts and video. 
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B R A N D  

Fitted

‘I get compliments 
every time I wear 
Karen Millen.’

Empowering

‘I open my  
wardrobe and think 
 – don’t let me 
down today Karen 
Millen,  
I need my armour.’

Flattering

‘Karen Millen pulls 
me in in all the
right places.’

Flexible

‘Karen Millen takes  
me from day to  
night with ease.’

Stylish & high quality

‘I care less about 
trends and more 
about style  
and quality.’

Timeless

‘It’s such a good 
investment – I think  
I owe Karen Millen 
money now.’



MARKETING
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D I G I TA L  C A M PA I G N S
M A R K E T I N G



EYEWEAR



E Y E W E A R  C O L L E C T I O N
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Mondottica is proud to announce the launch of the new 
Karen Millen optical collection for 2019. To reflect the 
brand’s ethos of female empowerment and independence, 
the statement collection makes a sleek and bold impact; 
embracing a sophisticated versatility alongside confident, 
classic designs. 

The new season embraces both polished and delicate 
features as well as classic and smart shapes, all of which 
invite women to express their own concept of style in 
eyewear.
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S S 1 9  O P T I C A L  S T I L L  L I F E
E Y E W E A R



AUG 19 COLLECTION



EVERYDAY ELEVATED 

For AW19  we look to provide 4 
key shapes to the Karen Millen 

woman that elevate her everyday 
wardrobe. 

Eyewear that compliments any 
outfit, any time of day.

We create pieces for ease, 
versatility and longevity staples 
that fit into and elevate her life.
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E Y E W E A R

AUG 19 

4 Models        3 colours       12 
SKUS

ACETATE METAL

KM1021  
( PDM013673 )

KM3014  
( PDM013676 )

KM3013  
( PDM013065 )

COMBINATION

KM1020  
( PDM013079 )

£32.95/€39/$39.95 £39.95/€46/$44.95



ENAMEL INFILL

HEADLINE

Signature chevron featured on end pieces and 
temples formed from the Karen Millen “K” 

Temples tonally matched with enamel infill  to 
acetate fronts. 

Chain detailing synonymous with  brand and  much 
loved feature of  launch collection reinterpreted  

for 2019.

Modern and feminine engraved metal temple with 
signature logo plaque.
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D E S I G N  S I G N AT U R E S  
O p t i c a l

SIGNATURE CHEVRONICONIC CHAIN DETAILING

CONTRAST TEMPLES





EVERYDAY ESSENTIALS 

LOOK1 

Oversized glamour on an oversized deep acetate 
front with signature chevron from the Karen 
Millen ‘K’. Temples are tonally matched with 
enamel infill and gold beading and signature 

branding.
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ACETATE METAL COMBINATION

JAN 19 
6 Models     
3-6 colours    
21 SKUS 

APR 19 
3 Models        
4 colours       
12 SKUS

AUG 19 
4 Models        
3 colours       
12 SKUS

KM1016  
( PDM01307 )

A P P E N D I X

KM1018  
( PDM013074 ) KM1019   

( PDM013080 )

KM1019   
( PDM013080 )

KM3011   
( PDM013070 )

KM3012   
PDM013675 )

KM1017   
( PDM013073 )

KM3009   
( PDM013071 )

KM3010   
( PDM013702 )

KM1020  
( PDM013079 )

KM1021  
( PDM013673 )

KM3014  
( PDM013676

KM3013  
( PDM013065 )





Thank You


